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გერმანიის ფედერაციული რესპუბლიკის მთავრობის დავალებით შპს. გერმანიის საერთაშორისო თანამშრომლობის საზოგადოება (GIZ) საქმიანობას ეწევა გერმანია-საქართველოს განვითარების თანამშრომლობის სფეროში.

დაგეგმილი გვაქვს შევისყიდოთ მომსახურება საქართველოში რეგისტრირებული კომპანიებისგან დანართი 1 - ის შესაბამისად.
დაინტერესების შემთხვევაში, გთხოვთ,  15.04.2019 -ის 15:00 საათამდე წარმოგვიდგინოთ თქვენი შემოთავაზება ამობეჭდილი სახით, 2 სხვადასხვა კონვერტში. 1 კონვერტში საფასო შემოთავაზება, ხოლო 2-ში - შინაარსობრივი შემოთავაზება. 

გთხოვთ, შემოთავაზებები მოგვაწოდოთ ინგლისურ  ენაზე.
დაგვიანებული შემოთავაზებები არ განიხილება.

	


გთხოვთ, გაითვალისწინოთ, რომ 2013 წლის მაისიდან სსკ–ს 168-ე მუხლის მე–4 ნაწილის „ბ“ ქვეპუნქტის თანახმად გერმანიის საერთაშორისო თანამშრომლობის საზოგადოება სარგებლობს გადასახადებისგან გათავისუფლებით (დღგ, აქციზი, იმპორტის გადასახადი) და შესაბამისად ეროვნულ ვალუტაში მითითებული ფასი არ უნდა შეიცავდეს მოცემულ გადასახადებს და ეს მითითებული უნდა იყოს შემოთავაზებაში.
გთხოვთ,  კონვერტზე მიუთითოთ შემდეგი:
· სახელი, გვარი, ფირმის დასახელება;
· საკონტაქტო ინფორმაცია (ტელეფონი, საკონტაქტო პირი);
· ტენდერის დასახელება : „Social Media Support for Georgian German TVET Days“
· წარწერა  “კონფიდენციალურია”;
· გთხოვთ, მოაწეროთ ხელი დალუქვის ადგილზე.
გთხოვთ, შემოთავაზება დაიტანოთ თქვენი ორგანიზაციის ლოგოიან თავფურცელზე, დასვათ ბეჭედი და ხელმოწერა.
აგრეთვე მიუთითოთ შემდეგი მისამართი:
GIZ-ის რეგიონალურ ბიუროს სამხრეთ კავკასიაში
რუსთაველის 42 / გრიბოედოვის 31ა

0108  თბილისი
მიუთითეთ  პროგრამის ნომერი: 16.2179.6-001.00

და აგრეთვე ტენდერის ნომერი:  83320465
დანომრეთ კონვერტები: (I - საფასო შემოთავაზება; II - შინაარსობრივი შემოთავაზება).
შეკითხვების შემთხვევაში დაუკავშირდით ანა ჩხეიძეს

ელექტრონული ფოსტის მეშვეობით  – anna.chkheidze@giz.de
შემოთავაზებების ჩაბარებამდე არაუგვიანეს 2 დღისა:
წესების დარღვევის  შემთხვევაში  თქვენი შემოთავაზება არ იქნება  განხილული.

შემოთავაზებების შეფასება სავარაუდოდ დამთავრდება 16.04.2019 -თვის. 
დაკავშირება მოხდება მხოლოდ ტენდერში გამარჯვებულ კომპანიასთან
პატივისცემით,
ანა ჩხეიძე
ხელშეკრულებების  განყოფილება
დანართი
1. ტექნიკური დავალება 
2. შემოთავაზებების შეფასების ზოგადი სქემა

3. შემოთავაზებების შინაარსობრივი შეფასების სქემა
დანართი 1 - ტექნიკური დავალება 
Programme:
Private Sector Development and Technical Vocational Education and Training Programme South Caucasus (PSDTVET SC)

PN:

16.2179.6-001.00
AV: 

Johannes Strittmatter

Activity:
Georgian-German TVET Days

Period: 
04.2019 – 08.2019

1. Brief information about the programme

Germany is a long-standing partner to Georgia to modernise and reform the Georgian Technical Education and Vocational Training (TVET) System. With significant contributions and funds from the German people and the German Government, several German organisations support their Georgian partners in improving the Georgian TVET conditions overall. 

Among the German organisations working on TVET in Georgia are the Deutsche Gesellschaft für Internationale Zusammenarbeit (GIZ) GmbH, the Kreditanstalt für Wiederaufbau KfW, Sparkassenstiftung fur internationale Kooperation (SBFIC), Deutsche Wirtschafts Vereinigung (DWV), Caritas Georgia, Deutscher Volkshochschul-Verband e.V. (DVV), Sequa gGmbH.  

 

These organisations work closely together and support their Georgian partners such as Ministry of Education, Science, Culture and Sports, LEPLs, The Ministry of Economy and Sustainable Development of Georgia, the Ministry of Regional Development and Infrastructure of Georgia, National Forest Agency.

Being good partners in TVET since a long time, Georgia and Germany will celebrate their strong ties and long-term cooperation with an immense event in June 2019 that shall attract and inform young people about TVET programmes in Georgia being supported by the German Government, and help bringing people, experts, and thoughts from the two countries together.

2. Context and current situation in the field of assignment 

On 15-16 June 2019, the Ministry of Education, Science, Culture and Sports together with the Government of Germany, represented by the German Embassy, will celebrate their long cooperation on modernizing the Vocational Education and Training (VET) in Georgia. During a 2-day event in Tbilisi, the Georgian side together with its various German partners will present their remarkable achievements to the Georgian public. 

The event will serve as a platform for two countries and their institutions, organizations, and companies to showcase and demonstrate joint success stories highlighting:

· Georgian-German bilateral cooperation 

· The relevance of TVET for employment 

· The relevance of TVET for economic development 

The goal of the of the Georgian-German TVET Days (GGTD) is: The Georgian side represented through the Ministry of Education, Science, Culture and Sports, and other MDAs, together with its German partners, have informed thousands of young Georgians on TVET topics in a tangible and appealing manner, building upon their many successes of a long-standing partnership. The GGTD will also serve to facilitate expert and knowledge exchange to create new impulses for the further modernization of the Georgian TVET system.

The GGTDs are planned to take place on 15-16 June 2019. The locations will be Republic Square, Radisson Blue Iveria, and Republica. The GGTDs will be structured as follows:

	
	15 June 2019
	16 June 2019

	Morning
	· Public Outreach Event

· Regional Interaction

· Expert talks and conferences
	·  “Skills4Georgia” talks



	Noon
	· Public Outreach Event

· Regional Interaction
	· “Skills4Georgia” talks

	Afternoon
	· Public Outreach Event

· Regional Interaction

· Expert talks and conferences
	

	Evening
	· Closing Ceremony

· Regional Interaction

Public Outreach Event with Public Concert
	


The GGTD will be implemented in various formats. The formats will be:

Public Outreach Event
: 

· Location: Republic Square in Tbilisi, the traffic will be blocked

· Time and date: Saturday, 15 June

· Expected number of visitors: around 15.000, general public 

· Purpose: To inform general public about TVET with a specific focus on the three core Mottos above

· Format: tangible and engaging, informative, and illustrative

“Republic square” serves as a central attraction: Georgian-German partnerships present themselves in a tangible and attractive manner, showcasing their achievements of the last years. The square will comprise of various thematic zones (sectors, institution, organizations and companies involved in the dTVET), each zone, in tangible, informative and illustrative way, will demonstrate the achievements, results, vocational education and employment opportunities sector-wise and will present vocations linked to sectors in engaging and creative way.

In addition to various thematic zones, the Republic square will include the food spots, the info kiosks, the books’ spots (with publications from various Georgian-German cooperation projects), the café spots, the printing, and the fab lab spots. The area will give each visitor the opportunity to eat, read, rest, entertain, or buy various on-spot produced goods (T-shirts, cups, bags, etc.)

On the evening of the first day GGTD, Georgia and Germany will celebrate their strong and good partnership with an open and public concert at Republic Square with famous Georgian Groups and Artists.

Expert talks and conferences 
To facilitate professional, expert, and academic exchange, “Expert talks and conferences” will take place on the first day of GGTD. 

Experts from Georgian and Germany, both from academic, political and business sphere, are deliberating discuss jointly relevant topics on TVET. The target audiences will be TVET experts, interested public, university staff, politicians, technical and professional staff from Ministries and LEPLs, as well as private sector representatives.

The location is planned to be Radisson Blu Iveria at the Republic Square. The talks will be held in parallel sessions in the morning as well as afternoon.

 “Skills4Georgia” talks
  

This event format is intended to bring performers and successful persons from businesses, society, science field, and politics to deliberate on experiences, success stories on skills for Georgia in future. 

The format is planned to be an open-space format that allows for an interaction with the audience in an appealing manner. 

The “Skills4Georgia” talks shall take place on the second day of GGTD at Republica from morning till noon. The focus will be on required new skills/future topics and TVET solutions. The event will be open to interested Georgian Public
Closing Ceremony
  

The ceremony will be attended by German and Georgian high-level officials, politicians, and business people, and the media (up to 100 person).

The purpose of the closing ceremony is to conclude on the bilateral cooperation and long-standing partnership, summarize the first day’s results, and provide the stage for press statements and photos.

The ceremony will take place on the evening of 15th of June (before the public concert), in Republica. 

Regional interaction: 

In regions of Georgia, students and young people interested in TVET shall have the opportunity to participate on the GGTD in Tbilisi. For that purpose, Tbilisi shall be interactively linked with the regions during the GGTD through massive digital dialogue using the following formats:   

· Moderated Social Media Channel (FB) serving for Q&A – (day 1 and day 2)

· Digital Art Installation based on collected thoughts from the regions. Collection of thoughts and ideas shall happen at terminals being then displayed on large (public) screens in Tbilisi

2. Conditions of the assignment

2.1 Objective

The goal of the Georgian-German TVET Days (GGTD) social media campaign is: The Georgian side represented through the Ministry of Education, Science, Culture and Sports, and other MDAs, together with its German partners, have reached 40.000 Georgians and have informed them on GGTDs dedicated to showcasing many successes of a long-standing partnership.

2.2 Scope of Work

In close coordination with GIZ PSDTVET and the MoESCS the contractor shall provide the following services:

3.2.1 Brief Audit of the Online Resources  
The contractor company should in first place audit and assess the GGTD partners’ and stakeholders’ online/social media resources (FB, Google+, Twitter, Instagram wall and story, LinkedIn), companies, organizations, institutions, as well as personal accounts (with the consent of the personal account owner). The list of GGTD partners and stakeholders is given in annex 1. After the audit and the assessment of the online and social resources the contractor shall identify and define the resources that can be of use or that are to be created. The results of the audit and assessment are to be concluded in the resource analysis document.

3.2.2 Conceptual Work 

The contracted company based on the resource analysis document will produce the set of recommendations and plan of the two-month social-media campaign for the GGTDs. The contractor should also develop recommendations on the reach for: the page, daily and weekly posts, and recommendations on boosting, including what to boost. 

The contractor should develop a social-media strategy that unifies all GGTD events: public outreach event, the Expert Talks and Conferences, the Closing Ceremony and the Skill4Georgia Talks. The social media strategy shall reflect agreed recommendations and contain a coherent and comprehensive concept, as well as the plan on how to increase the engagement and number of followers.  

To capacitate various participants and direct implementers of the social media campaign, based on the documents developed, the contractor will have to produce the set of training programmes in social media management, for the GIZ PSDTVET as well as for partners’ and stakeholders’ teams. 

3.2.3 Providing Social Media Support   

After the GIZ PSDTVET approves the strategy, recommendations, and the plan produced by the contractor, the contractor shall elaborate the two-month campaign description, calendar, and an action plan and present it to the GGTD partners and stakeholders. 

The day-to-day support of the contractor shall include the following: creation of the content for online platforms and digital media, modification, edition, and resizing of the content for social platforms, management of the online Ads, influencers, cross-platforms, and content real-time monitoring.     

To implement the elaborated campaign effectively and smoothly the contractor will provide the session of training on social media management with the GIZ PSDTVET and GGTD partners and stakeholders.

During the GGTDs the contractor shall cover the public outreach event as well as other side events, with periodical live streaming and posting (photos, posts, videos) in appealing professional manner.    

The contractor will establish the pages for the event and create events on the social media platforms such as: 

1. Google Event 

2. Facebook Page For the public outreach event  

3. Facebook event page for the Skills4Georgia Talks

4. Instagram wall 

5. Instagram Story 

6. Twitter 

7. Facebook groups 

The contractor will coordinate of contributors and partners social media activities (posts, shares and comments),  

3.2.4 Coordination and management     

In order to ensure smooth and timely implementation of the GGTDs the contractor should closely coordinate with GIZ PSDTVET, the Ministry of Education, Science, Culture and Sports and other companies in charge of the GGTD event management and GGTD video/production. 

The contractor shall manage the partners and stakeholders according the elaborated campaign calendar and the action plan  

The contractor will coordinate and oversee the process of production of various designs, promo and social videos, and photos that are to be used for the social media platforms.  
4. List of Deliverables 

	Brief Audit of the Online Resources (15 %)
	resource analysis document

	Conceptual Work (30%)
	Social media strategy 

Recommendations on the reach for the page, daily and weekly posts, 

Recommendations on content and frequency of boosting

Plan of the two-month social-media campaign

	Day to Day Social Media Support (25%)
	Two-month campaign description

Calendar, 

Action plan
Establish following pages:

· Google Event 

· Facebook Page For the public outreach event  

· Facebook event page for the Skills4Georgia Talks

· Instagram wall 

· Instagram Story 

· Twitter 

· Facebook groups 



	Coordination and management (25%)
	Designs - formatted for various social platforms   

Modified, edited, and resized content for social platforms 

Coordinated and managed Ads, influencers, 

cross-platforms

Content real -time monitoring    



	Reporting (5%)
	Campaign Monitoring 

Final report (Google Analytics) 


5. Conditions

The assignment will take place in Tbilisi, Georgia. Subcontracting of services to other companies is prohibited unless the GIZ approves the subcontracting. 

The assignment shall cover all costs that may occur in the planning, organisation and implementation process.  

The provision of all services is to be concluded by 30 June 2019.

The working language for the assignment is English, and all documentations as well as reporting should be submitted in English language.   

6. Coordination and Reporting

All deliverables as defined above should be submitted for the review and approval to GIZ PSD TVET at the indicated times. 

7. Requested profile of company

· Min. 5 years of cumulative experience as social media management company
· Proven track record of social media campaign design & implementation related to government, NGO or international organisations in Georgia 

· Extensive experience in planning managing and coordinating social media campaigns
Requested Documents: 
· Example of implementing at least 3 social media campaigns related to social/or public awareness/public diplomacy campaigns

· Proven track record of managing social media accounts of larger organisations, such as NGOs, governmental bodies or companies

· Portfolio of their work, most related to this assignment

· Brief explanation of how they see doing this assignment (vision)

· CVs of the proposed team members

Annex 1 

	The list of Partners and Stakeholders 



	Georgian MDAs



	Ministry of Education, Science, Culture and Sports

	Prime Minister Office

	Tbilisi City Hall

	Ministry of Economy and Sustainable Development of Georgia                                                                   

	Enterprise Georgia 

	Georgian National Tourism Administration 

	Agency of Protected Areas of Georgia (APA)

	EMIS

	GITA

	National Wine Agency

	VET Colleges 



	Bleqsi 

	New Wave 

	Mermisi

	Spektri 

	Aisi

	LEPL Community College "Information Technologies Academy" ITVET

	Railway Transport College 

	Vocational College "Phazisi" in Poti 

	State Maritime Academy

	Tsinamdzghvriantkaari College

	Vocational College "Modusi" in Rustavi

	Gldani VET Center

	Construct2 (College M2)

	Universities 



	Ivane Javakhishvili State University (TSU)

	Akaki Tsereteli State University (ATSU)

	Shota Rustaveli Batumi State University (BSU)

	Georgian Technical University (GTU)

	Associations 



	GEA

	ICCA

	Georgian Tourism Association

	Georgian Farmers Association   

	GCCI

	Georgian Incoming Tour Operators Association

	Georgian Wine Association

	Georgian Eco Tourism Association

	ICT Cluster 

	Georgian Logistics Association 

	Georgian Private Sector



	Hilton Batumi

	Castello Mare 

	Radisson Blue 

	Sheraton 

	Hilton 

	Georgian Water and Powers

	Ltd. Anagi

	Orbi Group

	Schuchmann Wines Georgia

	JSC Georgian Railway

	ITDC

	German Partners 



	Embassy of the Federal Republic of Germany in Georgia 

	SBFIC

	KfW

	Caritas Georgia

	Association of Private Colleges of Georgia

	DVV International

	Georgian Adult Education Network

	SEQUA / GCCI

	 GCCI and ABCCI

	EFA

	RDFG

	Sequa/BWMV

	DWV

	German Private Sector 



	Heidelberg Cement 

	Knauf 

	Caparol 


დანართი 2 -  შემოთავაზებების შეფასების ზოგადი სქემა
შემოსული შემოთავაზებების შეფასება მოხდება როგორც ფასების,  ასევე შინაარსის მიხედვით.

შინაარსობრივი შეფასების შემდეგ გაიხსნება და განიხილება წარმომდგენი ფირმების საფასო შემოთავაზებები. საფასო შეთავაზება მკაფიოდ და დეტალურად უნდა აღწერდეს ყველა სახის ხარჯს, რომელიც ამ ტექნიკური დავალების მიხედვით გათვალისწინებული სამუშაოების განხორციელებისთვის უნდა იქნას გაწეული.

საბოლოო შეფასებაში შინაარსობრივი/საგნობრივი შეფასება შევა 70%-ით და ფასი/ღირებულება 30% -ით. 
მიღებული შედეგების მიხედვით პრეტენდენტებს პროგრამულად მიენიჭებათ რიგობრივი ნომერი. საუკეთესო მაჩვენებლის მქონე პირთან  დაიწყება მოლაპარაკებები ხელშეკრულების გაფორმების  თაობაზე. თუ მოლაპარაკებები არ დამთავრდა წარმატებით, მაშინ მოლაპარაკებები განახლდება რიგით მეორე კანდიდატთან.
დანართი 3 - შემოთავაზებების შინაარსობრივი/საგნობრივი  შეფასების სქემა
არასაფასო კრიტერიუმები თავის მხრივ დაიყოფა შემდეგი წილობრივი მონაცემების მიხედვით: (იხ. დანართი 3. )
� To see the similar events please follow the links: The EU Day in Tbilisi: � HYPERLINK "https://www.facebook.com/events/415133472281837/" �https://www.facebook.com/events/415133472281837/� 


� To see the similar event please follow the link https://www.facebook.com/events/1844244259006711/


� To see the similar event please follow the link https://www.facebook.com/pg/europeanunioningeorgia/videos/?ref=page_internal
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